PCC Name: New Rochelle Public Library PCC

Custom Outcome #1

Contact Person: Thomas Geoffino

Custom Outcome #1 Target Target Data source Target Evaluation Time
PCC users gain digital literacy skills Audience** | Audience Achievement period June 1-
Per Level December 1 2011
Training
Basic Internet & Computer Use | 690
Computer Basics: Mouse and 40
Keyboard Skills Check sheet by trainer | 42 or 105% per
e Participants operate mouse training
with accuracy and operates
keyboard
e Participants report increased Post-workshop survey | 40 or 100% per
knowledge of searching the training
Internet.
e Participants report satisfaction Post-workshop survey | 40 or 100% per
with workshop training
content/trainer.
Internet for Beginners 50

¢ Participants demonstrate basic
internet skills.

e Participants report increased
knowledge of searching the
Internet.

e Participants report satisfaction
with workshop
content/trainer.

Check sheet by trainer

Post-workshop survey

Post-workshop survey

72 or 144% per
training

70 or 140% per
training
70 or 144% per
training




Custom Outcome #1 Target Target Data source Target Evaluation Time
PCC users gain digital literacy skills Audience** | Audience Achievement period June 1-
Per Level December 1 2011
Training
Office Skills 1400
Fundamentals of Microsoft Word 100
e Participants demonstrate Check sheet by trainer | 90 or 90% per
basic word processing skills. training
e Participants report increased
knowledge of word Post-workshop survey | 80 or 80% per
processing. training
e Participants report satisfaction Post-workshop survey | 80 or 80% per
with workshop training
content/trainer.
Fundamentals of Microsoft Excel 80

Participants demonstrate core
spreadsheet skills;

formatting; calculating;
saving and opening
workbooks.

Participants report increased
knowledge of creating
spreadsheet s

Participants report satisfaction
with workshop content/trainer

Check sheet by
trainer

Post-workshop survey

Post-workshop survey

80 or 100%

80 or 80% per

training

80 or 80% per
training




Custom Outcome #1 Target Target Data source Target Evaluation Time
PCC users gain digital literacy skills Audience** | Audience Achievement period June 1-
Per Level December 1 2011
Training
Microsoft PowerPoint 4- sessions 80
e Participants demonstrate Check sheet t by 78 or 98% per
basic presentation skills trainer training
e Participants report increased
knowledge of choosing and Post-workshop survey | 78 or 98% per
customizing templates training
e Participants report satisfaction
with workshop content/trainer
Post-workshop survey | 78 or 98% per
training
Microsoft Office Publisher 80

Participants demonstrate
basic desktop publishing
skills; brochures, flyers,
business cards

Participants report increased
knowledge of creating
brochures & flyers
Participants report satisfaction
with workshop content/trainer

Check sheet by trainer

Post-workshop survey

Post-workshop survey

72 or 90% per
training

70 or 88% per
training

72 or 90% per
training




Custom Outcome #1 Target Target Data source Target Evaluation Time
PCC users gain digital literacy skills Audience** | Audience Achievement period June 1-
Per Level December 1 2011
Training
60
Setting up an email account Check sheet by 53 or 88% per
workshop trainer training
e Participants set up email
account and demonstrate
basic email sKkills.
e Participants report increased Post-workshop survey | 53 or 88% per
knowledge of using email. training
Post-workshop survey | 53 or 88% per
e Participants report satisfaction training
with workshop content/trainer
Computers for Seniors 100 20

Participants

e Participants operate mouse
with accuracy and operates

keyboard

e Participants report increased
knowledge of searching the

Internet.

e Participants report satisfaction

with workshop
content/trainer.

Check sheet by trainer

Post-workshop survey

Post-workshop survey

15 or 75% per
training

15 or 75% per
training

15 or 75% per
training




Custom Outcome #1 Target Target Data source Target Evaluation Time
PCC users gain digital literacy skills Audience** | Audience Achievement period June 1-
Per Level December 1 2011
Training
ESL 400
PCC offers the following training:
( technology instructions in Spanish &English,
how to set up email account, mouse &
keyboard skills, internet searching,
introduction to Microsoft Word)
Como abrir y usar una cuenta de 40
correo electronic
e Participants set up email Check sheet by trainer | 32 or 80% per
account and demonstrate training
basic email sKkills.
e Participants report increased Post-workshop survey | 32 or 80% per
knowledge of using email. training
e Participants report satisfaction
with workshop content/trainer Post-workshop survey | 30 or 75% per
training
Uso del Mouse y del Teclado 40

Participants operate mouse with
accuracy and operates keyboard
e Participants report increased
knowledge of searching the
Internet.
e Participants report satisfaction
with workshop
content/trainer.

Check sheet by trainer

Post-workshop survey

35 or 86% per
training

35 or 86% per
training




Target Target Data source Target Evaluation Time
Custom Outcome #1 Audience** | Audience Achievement period June 1-
PCC users gain digital literacy skills Per Level December 1 2011
Training
Introduccion al uso de Microsoft 40
Word

e Participants demonstrate Check sheet by trainer | 36 or 90%
basic word processing skills
(in Spanish)

e Participants report increased Post-workshop survey | 36 or 90%
knowledge of word
processing.

e Participants report satisfaction Post-workshop survey | 36 or 90%
with workshop
content/trainer.

Internet para principiates en spanol 30
29 or 96% per

e Participants demonstrate basic Checklist by trainer training
internet skills.

e Participants report increased Post-workshop survey | 29 or 96% per
knowledge of searching the training
Internet.

e Participants report satisfaction Post-workshop survey | 29 or 96% per
with workshop training
content/trainer.

ESL Practice Session 200

e Users rate services at good or Observation by trainer | 160 or 80% of
excellent. responses

Users report they would Observation by trainer | 160 or 80% of

recommend services to a friend. responses

o Users report they plan to use Post-series interview | 160 or 80% of
services again. responses




Custom Outcome #1 Target Target Data source Target Evaluation Time

PCC users gain digital literacy skills Audience** | Audience Achievement period June 1-
Per Level December 1 2011
Training

GED Assistance 200 Observation by trainer | 120 or 60%

e Participants gain knowledge in
5 GED test subjects

Multimedia 10

How to Scan Documents & Upload Photos 60

Participants gain knowledge of scanning and Observation by trainer | 45 or 75%

photo editing

Participants change resolution and size of Pre-/post-workshop 50 or 83% per

photos quiz training

Participants report satisfaction with

workshop content/trainer. Post-workshop quiz 50 or 83% per

training
How to download EBooks & Audio Books 20

Participants download at least one
ebook/audiobook.

Participants gain knowledge of
ebooks/audiobooks.

Participants report satisfaction with
workshop content/trainer.

Observation by trainer

Pre-/post-workshop
quiz

Post-workshop quiz

19 or 95% per
training

19 or 95% per
training

19 or 95% per
training

New Rochelle Public Library PCC

Contact Person: Thomas Geoffino




Genera| outcome # 2 Target Tar.ge.t Audience Per | Data Source Target Evaluation Time
Audience** Training Achievement level | period June 1-
::C useLsf are better prepared for Dot 01
e workrorce
Workforce Development
BTOP Help Center Job— 1500 80

Readiness Coaching Series

e Participants develop
new/updated resume.

e Participants apply for at least
two jobs online.

e Participants report
new/improved online job
searching skills.

e Participants report
satisfaction with series
content/job coach.

e Participants report
participation in series
resulted in successful job
interview.

e Participants report
participation in series
resulted in job offer.

Attendance
records by job
coach

Observation by

job coach

Post series
interview

User survey/job
coach

Post series
survey

70 or 94% per
training

70 or 94% by job
coach

70 or 94% by job
coach

30 or 38% per
training

20 or 25% per
training

New Rochelle Public Library PCC

Contact Person: Thomas Geoffino




Genera| outcome # 2 Target Tar.ge.t Audience Per | Data Source Target Evaluation Time
Audience** Training Achievement level | period June 1-
PCC users are better prepared for
th kf prep December 1 2011
e wWorkrorce
500 40

Social Services
Applying for Social Services
e Participants, mostly vulnerable
population with multiple barriers
seeking and maintaining
employment report being
comfortable with utilizing social
services in BTOP Help Center
e Participants demonstrate skills
navigating government e-forms for-
affordable housing, food stamps,
child care, mental health,
immigration service etc.
e Participants overcome personal
barriers preventing employment.

e Participants report satisfaction
with bilingual Social Worker.

e Participants apply for at least two
social services on line

e Participants report participation
in series resulted in attaining
social services -affordable
housing, food stamps, social
security housing series resulted

User survey:
BTOP Staff Intake
forms —
attendance

Observation by
Social Worker

Post series
interview

Observation by

Social Worker

Post series
interview

30 or 75% of
responses

35 or 88% per
training

35 or 88% per
training

35 or 88% per

training

35 or 88% per
training

New Rochelle Public Library PCC

Contact Person: Thomas Geoffino




Genera| outcome # 2 Target Tar.ge.t Audience Per | Data Source Target Evaluation Time
Audience** Training Achievement level | period June 1-
PCC users are better prepared for
th kf prep December 1 2011
e wWorkrorce
One- on- One Computer 2000 200

Help/E-forms. PC
troubleshooting, email help

e Participants download
government e forms /gain
familiarity with email

e Participants report increased
knowledge to search the
internet/ online job
application

o Users rate service as good
and report satisfaction with
computer assistants

User Surveys;
BTOP Staff Intake
& Evaluation
Forms

Monthly Reports
by BTOP staff;
Attendance
Sheets;

Library card
applications by
PCC users.

180 or 90%
responses

180 or 90% of
responses

180 or 90% of
responses

New Rochelle PCC

Contact Person: Thomas Geoffino

10




General Outcome #3 Target Target Audience | Data Source Target Evaluation Time

PCC Users are satisfied with Audience** Per Training Achievement level | period June 1-

service December 12011
2000 250

Open Lab

Users rate service as good or
excellent

Users report they will recommend
service to a friend

Users report satisfaction with
internet sessions

User survey

User survey

User survey

240 or 96% of
responses
240 or 96% of
responses

220 or 88% of
responses

New Rochelle
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Contact Person: Thomas Geoffino

General outcome #4:
Community partners are aware of PCC services.

Evaluation
time period:

June 1 -
December 1,
2011

Custom Outcomes: Target Target Data Source: Target Actual
Audience: | audience
Achievement Achievement
per level:
training level:
Partners 40 n/a

Partners state two or more services provided by the PCC.

Partners report they have referred clients/members to the
PCC.

Partners report they have developed client/member activities
that incorporate PCC services.

Questionnaire

Questionnaire

User Survey

Questionnaire

40 organizations or
100% of partners
20 organizations or
50% of partners

10 organizations or

25% of partners
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New Rochelle

Contact Person: Thomas Geoffino

General outcome #4:
Community partners are aware of PCC services.

Evaluation
time period:

June 1l-
December 1,
2011

Custom Outcomes: Target Target Data Source: Target Actual
Audience: | audience
Achievement Achievement
per level:
training level:
Partners 40 n/a

Partners state two or more services provided by the PCC.

Partners report they have referred clients/members to the
PCC.

Partners report they have developed client/member activities
that incorporate PCC services.

Questionnaire

Questionnaire

User Survey

Questionnaire

40 organizations or
100% of partners
20 organizations or
50% of partners

10 organizations or

25% of partners
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